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Anna Pollock 
53 Bridle Drive, Clapham 
Bedford, MK41 6BB 

       Cell+44 7525 381 129 
annapollock@me.com  

 
 
 

 

Summary 
• High level strategist with thirty years’ experience advising tourism destinations and major corporations 

in Canada and Europe; 

• An acknowledged visionary and pioneer, who has detected a number of major trends affecting the 
development of tourism internationally and has developed innovative strategies to exploit emerging 
opportunities – main focus: environmental and social responsibility, climate change, low carbon 
economies; 

• Extensive experience in research, marketing, strategy and policy formulation, and e-commerce; 

• Excellent leadership, communication and presentation skills (industry communicator, advocate, 
visionary, mentor); 

• Extensive experience in all aspects of destination management and tourism (development, education, 
e-commerce, health, adventure and ecotourism, industry advocacy, sustainability and responsible 
tourism; customer care) and has worked with conference and visitor bureaus, regional tourism 
associations, provincial departments in all provinces but one;   

• Recognized internationally as an authority on business and technological change and their impacts on 
the travel sector;  

• New business/product development and feasibility analysis, business plan formulation;  

• Accomplished keynote speaker at international events;  

• Dual citizen – British and Canadian.  

 

Current Activities and Relationships 
• Owner-President, DestiCorp UK Ltd. A UK-based consultancy providing consulting, research and 

speaking services with a focus on sustainable tourism, destination management and e-marketing, 
strategic planning, and preparedness. www.desticorp.com 

 

Education 
• B.A. Degree, Geography, Joint School (London School of Economics (LSE) and King’s College, 

London University, London, England. 1971 

• Commonwealth Scholar, Canterbury University, Christchurch, New Zealand, 1972 

• Visiting Fellow, School of Tourism and Hospitality Management, Oxford Brookes, Oxford, England, 
2003 

• Leadership America, women’s leadership program, first international participant 1992 
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• Voluntary Service Overseas (VSO) spent in Hopedale, Labrador as a teacher (Grades 3 & 4) and 
youth worker. 1967 

 

Awards 
• Visionary of the Year Award, Tourism Vancouver and Tourism Industry Association of 

British Columbia  Vancouver, Canada.  For services to the tourism industry in western Canada (1973-1993) 

 

Career History & Accomplishments 
Co-founder and Director, DestiCorp UK Ltd (1998-present) 

• Advisor to New Zealand Trade and Enterprise (NZTE) and creator of an in-depth “thought piece” on 
the future of tourism in New Zealand. 

• Advisor to PATA (Pacific Asia Travel Association) on CEO Summit on Climate Change and C-
facilitator and presenter. 

• Keynote speaker at the TIDES Investment conference held in Samoa, 2009 

• Advisor to the Tourism Industry of British Columbia and author of an influential discussion paper on 
the roots of a sustainability action plan and approach to addressing climate change. 

• Co-founder of The Icarus Foundation, a not-for-profit agency formed to assist the tourism industry in 
Canada respond constructively to climate change and develop a climate friendly industry. 

• Advisor and consultant to the BIT Reiseliv Project managed by the Norwegian Hospitality Association, 
Norway 

• Strategic advisor to Tourism Vancouver on its five year strategy and preparations for the Winter 
Olympic Games, 2010 

• Vice-President, Strategy, Canadian Tourism Commission (October 2005-April 2006), Vancouver, 
Canada 

• Board Member and advisor to VRX Worldwide and VRX Studios (www.vrxstudios.com) a Vancouver-
based public company creating quality visual content for global travel intermediaries (2003-2006);  

• Advisor to Opodo, an online intermediary owned by 14  European airlines, regarding a “white label” 
distribution strategy utilizing leading edge web services aggregation software 

• New Media advisor to the European Travel Council (ETC), a consortium of 33 national tourism 
offices; planned, constructed a web portal and intranet and advised on e-commerce policy 

• Advisor to Bowstreet, an American software company leading in web services deployment 

• Advisor to Telus Corporation on opportunities within the travel and tourism sector 

• Hermes Softlabs. Worked with Hermes Softlabs, a large European software company,  to develop a 
B2B e-marketplace, connecting accommodation supply with online intermediaries using proprietary 
XML-based middleware. 

• Jersey Tourism: advised on e-strategy and supervised the design and construction of second web site: 
www.jersey.com 

• Prepared a board paper for Tourism British Columbia that outlined the rationale for and concept of an 
electronic destination management and reservation system for British Columbia. 

• Advised Tourism Vancouver on the revitalization of the Tourism Vancouver web site and the strategic  
implications of existing and emerging information technologies;  

• Keynote speaker, Pacific Asia Travel Association (PATA) Annual Conference in Korea, 2004; Tourism 
Industry Conference, Kamloops, British Columbia,  2003; Tourism Vancouver, October, 2003; Bill 
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Lane Annual Lecture on Sustainability, University of Hawaii – A New Tourism for a New Century; 
European Travel Commission New Media Events in Lisbon and Larnaca 2005; TIAC Annual General 
Meeting, Quebec, 2005; PATA and ATEC Travel Distribution Conference, Sydney, Australia, 2007; 
multiple presentations in Norway (Oslo, Tromso, Trondheim, Kristiansand)2007;  

 

Founder and Director, The Pembridge Group, a UK-based software company (1997-1998) 

• Developed an Intelligent Destination Management System for use by local authority tourism 
departments and tourist boards. Contributed to sales in excess of £1.2 million within two years, 
authored a number of IT strategies and funding applications for destination clients throughout the UK.  
Work pioneered by Ms. Pollock was cited as “best practice” in the national government’s first tourism 
strategy document, Tomorrow’s Tourism, in 1999 

 

Founder, Director, The Strategy Group,  London and Vancouver (1986-1996) 

• Developed the first internet-based IT strategy for a national tourism destination – the Scottish Tourist 
Board that resulted in a comprehensive IT implementation plan for Scotland’s tourism industry 
(Planning for a Digital Economy, 1996) and that brought unanimous support from the area tourist boards, 
supported a major funding application and provided the foundation for Visit Scotland.  

• Developed the original business plan for Leisureplanet, one of the first online intermediaries.  

• Advised the World Travel and Tourism Council (WTTC) on its Green Globe program and worked with 
the founder  of Oceans Blue on a business plan.  

• Initiated and undertook multiple market assessments for new and emerging markets for Canada’s 
tourism industry, notably,  health and spa tourism (1994), the first adventure travel study undertaken in 
North America, the seniors’ market, the first golf tourism study, and an assessment of the guest ranch 
industry.  

• Initiated and undertook the Province’s first major tourism education and training strategy, Tourism: The 
Quest for Professionalism, that lead to the formation of the Pacific Rim Institute of Tourism and 
undertook a number of education-related feasibility studies and policy papers;  

• Prepared a tourism submissions to the Round Table on the Environment and Economy called 
Sustainable Tourism: A Force for Economic Renewal. 

• Organised multiple regional tourism-related conferences in British Columbia 

• Participated in the preparation of a five year marketing strategy for the Province of Alberta, Canada’s 
West Marketing Consortium; contributed to the original sales, marketing and business plan for the 
Rocky Mountaineer and numerous regional tourism development strategies 

• Created a number of educational papers, discussion papers, and newsletters on such topics as 
Attracting and Catering to Japanese Tourists; Multi-culturalism Issues in the Workplace; adventure 
tourism; developing group tour business;  
 

Executive Director, Tourism Industry Association of British Columbia, B.C. 1985-1986 

• Appointed first full-time executive for TIABC following development of a business and funding plan 
 

Senior Consultant, Laventhol and Horwath, Vancouver, B.C. (1985) 

• Undertook the original market analysis, feasibility and impact of the West Edmonton Mall’s leisure 
park for the owners 

Owner, Manager of The World People, the first editing service bureau in Vancouver to deploy 
emerging word processing technologies (1976-1981) 
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Travel Research Program Manager, BC Research, Vancouver, BC (1972-1976) 

• Undertook  the original visitor exit and resident travel surveys in British Columbia between 1972 and 
1976 

Research Officer, English Tourist Board, London (1972) 

 

Memberships & Affiliations 
• Visiting Fellow, Oxford Brookes University, Oxford, England 
• Former board Member, Member of Audit Committee for VRX Studios Inc, Vancouver (current) 
• Co-founder, Business For Good, a consultancy focusing on the future of work, the network economy 

(current) 
• Executive Director, Tourism Industry Association of BC (TIABC) 1985-1986 
• Member, Board of Directors, Canadian Chapter, Travel and Tourism Research Association (TTRA) 
• Chairperson, Education and Manpower Committee, Provincial Tourism Advisory Council,  
• Member, Advisory Council on Whistler Resort Education Program.  
 

Selected Papers and Presentations 
• Creat ing  Inte l l i g en t  Dest inat ions  fo r  Wired Consumers :  A Conceptua l  Framework and I t s  

Sco t t i sh  Appl i ca t ion  published in the Travel and Tourism Research Association 28th Conference 
Proceedings, pp 243-270; and Information and Communication Technology in Tourism, ENTER 97 
Conference Proceedings (pp 235-247);  

• New Techno log i e s  as  Help  for  In tegra ted  Qual i ty  Management  published in European Tourism 
Forum, Conference Proceedings (pp 78-87), Vienna Austria, 1-3 July. 

• Market ing  Dest inat ions  in  a  Dig i ta l  World , Insights, A149-158, journal published by the British 
Tourist Authority.  

• Dest inat ion Management  Sys t ems,  A Tool  fo r  Growth , October 1998, Madeira Technolopis.  

• Market ing  Rura l  Dest inat ions  in  a  Dig i ta l  Economy:  a  Concep tua l  Mode l  and Prac t i ca l  Case  
Studie s .  Practices and Developments in Information Technology in Rural Tourism, Holland, 1999.  

• Market ing  Dest inat ions  in  a  Dig i ta l  World ,  Soc i e ty  o f  Publ i c  In format ion Networks  (SPIN) 
annual conference, Birmingham, 1999.  

• Inte l l i g en t  Dest inat ion Management  Sys t ems,  the  makings  o f  a  nervous  sy s t em for  Tour i sm  
presented to CISET conference, Vienna, 1999 and published in TURIZAM, Vol 47, No 3, 1999, 185-
280.  

• Threats  and Oppor tuni t i e s  o f  a  Network Economy, presented at Eye For Travel conference, 
Amsterdam, 2002 

• Col laborat ing  to  Compete ,  Making IT Work for  Br i t i sh  Columbia ,  keynote presentation to 
tourism industry conference, Kamloops, 2003 

• The Role  o f  DMOs in  the  Tour i sm Ecosys t em, presentation to ENTER Conference, Innsbruck, 
2002 

• From E-Commerce  to  C-Commerce ,  Who Wil l  be  the  Fi t t e s t?  Presentation to Access Tourism 
Conference, Nice, France, 2002 

• A New Media Strategy ,  2002-2004, presented to board of Directors, European Travel Commission, 
Biarritz, 2002 

• Booking Dest inat ions  Onl ine ,  the  Pi t fa l l s  and the  Pr ize ,  presentation at National Tourism 
Conference, Bermuda Tourism, 2001 

• Dancing  wi th  the  Customer , BBT Online, December, 2003 
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• Dancing  wi th  the  Customer ,  Br ing ing  Des t inat ions  Alive !  Presentation to the IACVB annual conference, 
Kansas City, 2003 

• Shi f t ing  Sands ,  The Tour i sm Ecosys t em in  Trans format ion ,  published on the 
web(www.desticorp.com/resources) 

• Market ing  in  the  New Economy:  When Push Comes to  Pul l ,  published on the 
web(www.desticorp.com/resources) 

• A New Tour i sm for  a  New Century ,  presentation of the  annual Bill Lane Sustainable Tourism Lecture, 
University of Hawaii, 2004 

• Tourism: From Good to  Great ,  Winning  in  the  New Economy, presentation to Global Sales team of 
Marriott Corporation, 2004 

• Reframing Dest inat ions  in  a  Connec t ed  World ,  presentation to New Media Group, European Travel 
Commission, Larnaca, 2005 

• Specu la t ions  on the  Future ,  Creat ing  Oppor tuni t i e s  f rom Change  and Uncer ta in ty ,  Travel Alberta, 
2006 

• What Next on the  Web:  Changing  Dis t r ibut ion Channe l s  and Ful l  Cir c l e  Market ing – multiple 
presentations in Norway, 2007 

• Tourism: From Good to  Great , presentation to Vancouver Coast and Mountains Tourism Association, 2007 

• Making Sense  in  an Age o f  Uncer ta in ty , presentation to Travel Distribution Conference, sponsored 
by ATEC and PATA, Sydney, 2007 

• Responding  to  Cl imate  Change  in  an Age o f  Uncer ta in ty ,  pres en ta t ion to Conference on Responsible 
Travel and Tourism Forum, sponsored by Baxter Publishing, Toronto, 2007 

• Is  Cl imate  Change  on Your Radar? ,  presentation to BC Lodging and Campgrounds Association, Vancouver, 
2007 

 

Online Presence: 
• Dest i corp  web s i t e :  www.des t i corp . com 

• I carus  Foundat ion web s i t e :  www.the i carus foundat ion . com 

• Business  fo r  Good web s i t e :  www.b iz forgood .b iz  

• Dest i corp  Blog :  www.des t i corp . typepad. com  

• I carus  b log :  www.i carus foundat ion . typepad. com 

• Genera l  Blog :  www.agents for change . t ypepad . com 

 

Personal Details 
• Date of Birth: 22-03-1948 

• Citizenship: British and Canadian 

• Health: excellent 

• Languages, English, German, some French 
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References* 
• Elizabeth Heyerdahl-Jensen, BIT Reiseliv, Oslo, 

• Felicia Mariani, CEO, Australia Tourism Export Council 

• Francois & Zita Martel, owners, Polynesian Xplorer 

• Rick Antonson, CEO, Tourism Vancouver, 

• Chris Flynn, Pacific Regional Director, PATA 

• Dr. Pauline Sheldon, School of Travel Industry Management, Hawaii 

*Contact details available on request 
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To retain Anna Pollock as a speaker, please contact her agent:  
Lynne Gray, President, Gray, Turney, Fox: lynnerosie@hotmail.com  
Direct Phone: +44 07968 292494 

 
  

 
 


